CORPORATE
RESPONSIBILITY
AT LOWA

TRADITIONAL
FAIR
SUSTAINABLE

MORE CONTROL,
MORE QUALITY,
MORE SUSTAINABILITY

Dear LOWA Customers,

“SUSTAINABILITY
HAS ALWAYS
BEEN A PART
OF LOWA.”

Climate protection, resource conservation
and fair production – nowadays, all of these
topics are firmly anchored in many people’s minds.
Where a product is manufactured, which materials are used and under
which conditions are all more important than ever. We at LOWA are
particularly pleased about this development. The topic of sustainability
has always been firmly anchored in our corporate philosophy.
We are a company steeped in tradition, firmly anchored in Bavaria. At our
headquarters in Jetzendorf, a village with 3,000 inhabitants, we embody
values such as having a sense of community and a commitment to
quality. Manufacturing high-quality outdoor shoes still remains a form of
complex craftsmanship. Thus, we place great importance on each and
every detail, to ensure that we can provide you with the best possible
outdoor experience.
We only use materials that correspond to the highest standards, produce
our shoes in Europe and never lose sight of nature and environmental
protection in the process. Of course, our heart goes
out to all those who cannot afford high-quality
outdoor shoes. That is why for years now, we
have been committed to projects in Nepal and
donate our shoes to children throughout
the world.

In this brochure, we will provide you with insight into the
complex topic of corporate responsibility at LOWA. Of course,
this represents just a minor part, but we hope to provide you
with at least a slightly better understanding of our LOWA values
and would be delighted if you could also join in supporting our
commitment.

For us, the most important aspect of sustainability is not simply a matter
of whether or not you have already made it to the summit. We are still
quite far away from that. But it is important to gradually integrate topics
such as ecology, nature protection and activities aimed at promoting the
common good into the company’s individual areas. We will continue to
pursue this path and promote our commitment to corporate responsibility
in the future.
Best regards,
Alexander Nicolai

COMPANY AND
EMPLOYEES

SOCIAL
COMMITMENT

MISSION
STATEMENT
ENVIRONMENTAL
AND NATURE
PROTECTION

PRODUCTS

CORPORATE
RESPONSIBILITY
Not many industries are so obviously linked to nature as the outdoor industry. Corporate responsibility
(CR) and sustainability have therefore become increasingly important in recent years. High-quality
materials and equipment, whose form and function must meet special, often very demanding usage
requirements, need to be durable and robust as well as not harmful to health and the
environment. And this applies not only to the end products themselves; their production
should and must also take place under fair and environmentally sound conditions.
All these aspects are part of the company philosophy at LOWA and have been
combined into a comprehensive CR strategy. This strategy is part of a long-range
process that touches on all areas of the company. The ultimate aim of this
work is to gradually integrate the sustainable company philosophy into a range of
sub-areas at the company and to transparently showcase our CR activities.

PRODUCTION
LOCATIONS AND
CONDITIONS
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FACTS AND FIGURES
ABOUT LOWA

LOWA was established in 1923 by
LOrenz WAgner in the Bavarian
town of Jetzendorf.

Fun fact: The Wagner family was shaped by
the idea of entrepreneurial spirit. All three brothers in the family
established their own companies: Hans Wagner set up hanwag
and Adolf Wagner Hochland.

LOWA is a company with a
long tradition that has been
based from the beginning in the
Bavarian town of Jetzendorf. Over a period
of nearly 100 years, the small shoemaking
shop has become a global outdoor
company that sells its products
around the world.
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In addition to its headquarters in Jetzendorf, LOWA
has branches in Switzerland, the United States,
Italy and Slovakia. The company has been part of
the Tecnica Group of Italy since 1993.

Joint venture

LOWA Sportschuhe GmbH

Riko Sport S.r.l.

Germany

Germany

Italy

LOWA Schuhe AG

LOWA Boots LLC

RIALTO s.r.o.

Switzerland

USA

Slovakia
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The Tecnica Group holds a 75 percent
stake in LOWA, and Werner Riethmann
(CEO of LOWA) owns a 25 percent stake.

75%

25%

LOWA shoes are exported to 75 countries
around the world today.
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Today, LOWA sells nearly 3 million pairs of shoes around the world.
If you arranged all of these shoes next to one another, you would
end up with a line of about 1,200 kilometres, the length of the Alps
(from east to west).

TURNOVER OF THE LOWA GROUP
Consolidated turnover of LOWA Sportschuhe GmbH, LOWA Schuhe AG and LOWA
Boots LLC in millions of euros.
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LOWA BRAND STORY
SIMPLY MORE...

A SLOGAN
THAT DESCRIBES
THE ESSENCE OF THE
COMPANY:
ITS COMMITMENT TO
ACHIEVING
“SIMPLY MORE”.

As a global outdoor company that is dedicated to its roots, we strive to achieve three goals at all
times: the highest quality, a perfect fit and innovation in every area.

COMMITMENT
FIT

TRADITION

TECHNOLOGY

This commitment is reflected in every aspect of our business and extends well beyond the
boundaries of the company’s operations. We are driven by sustainable company growth, not
short-term trends. Traditional values such as trust, honesty and respect shape our business.
We apply these principles not only to our daily interactions with one another, but also to our business
relationships.
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MADE IN EUROPE
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CERTIFICATION AND
MEMBERSHIPS
Since 2008, LOWA has been
certified in accordance with
ISO 9001:2008, the international
standard for quality management systems,
and goes through an external audit every
year. The certificate affirms that LOWA’s
process procedures are clearly and
transparently defined.

LOWA is one of the founding
members of cads e.V., an association
of manufacturers and suppliers under
the umbrella of the German Shoe Institute
that seeks to prevent the use of harmful substances
in footwear. All member companies have voluntarily
committed themselves to meeting the deliberately
demanding requirements of the cads guideline entitled “Catalogue of restricted
substances in shoes”.

LOWA is a member
of the European Outdoor Conservation
Association (EOCA). This is an alliance
of European outdoor companies that carry out
worldwide nature-protection projects. LOWA
works in such areas as reforestation
projects.

LOWA is a member
of the European Outdoor
Group (EOG). This association
representing the interests of the
European outdoor industry
was established in 2003.

LOWA is a member of the
Association of the German
Sporting Goods Industry (BSI) and
plays an active role in the outdoor and
CSR working groups. The BSI working groups
explore current industry issues and
provide an opportunity to actively
share experiences.

TRADITION & HISTORY
Lorenz Wagner, the son of the shoemaker
Johann Wagner, established the LOWA
1923 – 1931
company in 1923 in placid Jetzendorf.
THE ERA OF
The company’s name comes from the
LORENZ WAGNER
first two letters of the owner’s given
name and surname, LOrenz WAgner.
Passion for shoes and the dexterity needed
to make them were literally part of his DNA.
To him, a product was not finished until it fit and functioned perfectly.
He used the very best leather that the region had to offer and constructed
stable uppers and soles. The result was durable and timeless high-quality
shoes. The high quality of the handicraft in the Norwegian welt-stitched
shoes required Lorenz Wagner to expand his operations in the late 1920s.

Passion leads to
perfection

During the 1930s and 1940s,
dramatic events led to far-reaching
global economic troubles. The Great
Depression paralysed particularly the
United States from 1929 to 1941 and World
War II also broke out in 1939. However, Lorenz
Wagner still managed to navigate his company
through the difficult times. But the impact of
the Korea crisis severely shook the company
in 1949 and 1950. As a result of the crisis,
the price of material jumped by up to
50 per cent.

1929 – 1953
HARD TIMES

In 1955, Wagner’s daughter Berti and her
husband, Josef “Sepp” Lederer, finally took over
the company. LOWA created a sensation in 1957,
when it was allowed to provide equipment for
the Karakorum Expedition. Fritz Wintersteller,
Marcus Schmuck, Kurt Diemberger of Salzburg
1955 – 1988
and Hermann Buhl of Tyrol reached the
THE SECOND
summit of the 8,047-metre Broad Peak on
th
GENERATION
9 June 1957 during this expedition. In
1970, Berti and Sepp recognised the signs of
the times and began to invest in new plastic
technology, techniques that enabled more and
more innovative exclamation points to be created. Soon after the
decision was taken, one of the first polyurethane injection moulding
machines was put into operation.

New
technologies
lead to success

After 33 years in which Sepp and Berti Lederer
reshaped the company by introducing
CONTINUITY
numerous improvements and managed
AND CHANGE
to overcome the company’s low mark in
1950, they passed management of the
company to their son Stefan Lederer. However,
this was not an incredibly smooth transition. LOWA faced
significant financial challenges and was on the verge of insolvency, when
Setting the
another seismic shift, which would eventually take the company to unimagined
course for the
heights over the next 30 years, occurred in the form of a managerial change –
future
Werner Riethmann became CEO and in 1993, led acquisition negotiations with the
Italian business group Tecnica, which LOWA is now a part of.

1988 – 1996

An exciting idea in shoe development laid the foundation for long-term success.
1997 – 2004
The first RENEGADE went on sale, a top-seller that comes in nearly 100 different
THE BREAKmodels more than 20 years later. The lightweight jack-of-all-trades is one
THROUGH
of the biggest-selling outdoor shoes in Europe – the
5 millionth pair was sold in 2017. Before the RENEGADE
was introduced, heavy, cemented hiking boots were
the only choice consumers had. There were not any
A shoe empire
lightweight models for short outings. A new category of hiking
arises
boots was created – multifunctional footwear for easy tours.

Barely 10 years after breaking the magical 1-million barrier, the company achieved another long-pursued
goal. In 2010, LOWA sold more than 2 million pairs of shoes and ignored the economic crisis that had
raged since 2008. In achieving this goal, the company wrote a new chapter in its impressive history
2005 – 2019
of success and secured its position as an important partner to speciality retailers throughout
GLOBAL
the world. After more than a quarter century at the company, Werner Riethmann decided
SUCCESS
in 2019 that he would gradually withdraw from the operational business and brought in
a new CEO, Alexander Nicolai, to join him. A new management team that
also includes Matthias Wanner (CSO) and Rudolf Limmer (CFO) has taken
over the helm for the coming years.
The
The 3-million barrier is always
beginning of
firmly in sight.
a new era

LOWA EMPLOYEES
EMPLOYEES WORLDWIDE
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USA

LOWA currently employees 2,104* people around the world in five different countries.
The company is headquartered in the Bavarian village of Jetzendorf near Munich, Germany.
When it comes to its employees, LOWA particularly values diversity, equal opportunity,
respect and harmonious collaboration.

2,104

258

67 ITALY
50

SWITZERLAND

1,711 SLOVAKIA
GERMANY

EMPLOYEES AT HEADQUARTERS
LOWA employs 258 members of staff at its headquarters in Jetzendorf. This is
where the company’s central administrative office and the German production
facilities are located. What particularly characterises employees at this
location: their loyalty, diversity and sense of community.

Job tenure

13

years

Number of employees
(incl. temporary staff) as at
31/12/2019

Foreign
nationals

258

on average

46.9%
20.2%

258 employees
121 female employees

52 foreign employees

* as at July 2020

female
percentage

THE PEOPLE BEHIND
THE BRAND
“During my training programme at LOWA, I gained insights into the
diverse departments found at an outdoor company and laid the
perfect foundation for my continued career.”
Lena Steiner, Industrial management assistant

Footwear maker, warehouse clerk or procurement
manager: The professional fields at
LOWA are as varied as the people who work
in them. At LOWA, the company’s employees
constitute the key success factor. They are
the people who stand behind the brand
and make LOWA products what
they are.

LOWA IS A
COMPANY THAT TRAINS

His grandfather and even his father were shoemakers. So it is hardly
surprising that Alois Gaul started an apprenticeship as a shoeALL ESSENTIAL KNOWLEDGE
maker 40 years ago with Josef Lederer, who
AND SKILLS FOR EVERY PARTICULAR
managed LOWA at that time. Today Alois
Gaul is now head of the stitching
OCCUPATION. THE ADVANCEMENT
department in Jetzendorf and
OF OUR UP-AND-COMING
shares his knowledge with young
TALENTS AND SHARING
colleagues that are eager to learn.
KNOWLEDGE ARE THE
Alois Gaul, at LOWA for more than
TOP PRIORITIES.
40 years and shoemaker
steeped in tradition

APPRENTICES AND TEACHES

“Our product-development mission is crystal clear: We
are committed to making high-quality outdoor boots
that fit perfectly, offer a high level of functionality
and have modern designs.”
Alexander Nicolai, CEO

As CR Manager, Ingmar Anderson reports directly to
the management team at LOWA. He is responsible
for the development and implementation of
CR-relevant goals and measures. His aim is to
gradually integrate the sustainable company
philosophy into a range of sub-areas at the company.
Ingmar Anderson, CR Manager

SELECTION OF
MATERIALS
EMISSION FREE AND THE HIGHEST QUALITY
LOWA
PURCHASES ITS
HIGH-QUALITY
LEATHER FROM
EUROPEAN
TANNERIES.

LOWA selects only the highest-quality materials that meet all
requirements related to the elimination of harmful substances.
As part of this work, LOWA has compiled a restricted substances
list for all products that is based on such international criteria
as the cads guidelines.

LOWA is not satisfied
with second best. For that
reason, LOWA always provides
its customers with the highest quality,
from the materials used to the
finished footwear and the care
thereof.

The company pays particularly close attention to the leather it
uses. This natural product is the basis of many LOWA shoes and
boots. LOWA works exclusively with European tanneries that
practise a sustainable production philosophy. Therefore, the
outdoor shoemaker purchases its leather for example from the
Heinen tannery located in Wegberg or the Italian tannery Dani that can be found
in the town of Arzignano.

COLLABORATION WITH RENOWNED INGREDIENT BRANDS
GORE-TEX
LOWA carefully selects its
materials. GORE-TEX is
used, among other things, as a both waterproof
and breathable membrane. It provides optimal
protection against wind and weather for outdoor
athletes.

Vibram
The Vibram sole is based
on vulcanisation
technology and was developed specifically for
mountain climbers. The technology, which was
also inspired in part by car tyres, provides optimal
safety to ensure maximum performance and is
indispensable for outdoor, work and casual
footwear.

PrimaLoft
The artificial down consists
of synthetic material, which
offers heat protection, and its moisture-resistant
characteristics set it apart from other materials.
The best mix of warmth performance, weight
and volume on the market makes PrimaLoft a
must-have for sweat-inducing outdoor activities
and high humidity levels.

PFC-FREE LINE OF CARE PRODUCTS
For years now, the outdoor industry has been committed to combating
polyfluorinated and perfluorinated chemicals (PFCs). Thus, LOWA
completely overhauled its own line of care products and dropped all
PFCs. The range consists of a cleaning product that is composed of up
to 90 per cent natural ingredients such as bamboo. In addition, it
features PFC-free waterproofing and care products.

LOWA GUARANTEES
THAT IT DOES NOT USE
MERINO WOOL FROM SHEEP
THAT HAVE UNDERGONE MULESING,
DOWN FEATHERS, FOOD FIBRES,
NANO-TECHNOLOGY, ANTIPERSPIRANTS, BIOCIDES OR
ANTIFUNGAL AGENTS IN
ITS PRODUCTS.

“VEGAN COLLECTION”
Since some customers favour shoes that do not use animal products, LOWA
offers just the right solution with its ALL TERRAIN SPORT collection. No animal
by-products such as leather, wool or animal-based glues are used in these
models.

INNOX PRO GTX MID Ws | INNOX PRO GTX MID

PRODUCT DEVELOPMENT
AT THE HIGHEST LEVEL
When LOWA sits down to develop its line of footwear, the company consults with the
people who are in the know: its top athletes. During this process, the company’s
headquarters in Jetzendorf is regularly turned into a very special venue: the place
where exceptional, world-renowned German-speaking athletes on the LOWA
PRO Team get together with the development staff. But the real stars of
these meetings are something else: LOWA’s entire collection.

THE ATHLETES ON THE
LOWA PRO TEAM
Ralf Dujmovits, Simon Gietl,
Stefan Glowacz, Rudi Hauser,
Robert Jasper, Gerlinde Kaltenbrunner,
Hans Kammerlander, Chrigel Maurer,
Alix von Melle, Ines Papert,
Luis Stitzinger

The athletes on the LOWA PRO Team are brand ambassadors,
fascinating personalities, extreme testers, sources of
inspiration and key development partners. LOWA has
been working with the elite members of the professional
mountaineering community for many years now. By
assisting these alpinists, the outdoor company supports
their work on expeditions. The LOWA PRO Team now
consists of 11 athletes from Germany, Austria, Italy and
Switzerland.

“LOWA’s athletes are important brand ambassadors. They
take us to the far reaches of the world and test our
footwear in the most extreme conditions. This is why
they are such important footwear-development
partners for us.”
Arthur Kudelka, Head of service

FIT
TECHNOLOGY
TESTING

REPAIR INSTEAD OF
DISCARD
With an intensively used repair service, LOWA has clearly shown how
sustainability can be practised in real life. An increasing number of
people are requesting services like resoling, seam repair, substitution of hooks, replacement of heel lining or the installation of new
trim. The wear and tear on pieces of equipment naturally occurs
when shoes are frequently used. LOWA promotes the durability and
sustainability of its products. After all, many customers value their
nicely broken-in shoes. Shoes that are sent in are completely
overhauled and restored to the original quality – meaning 100 percent
ready for use – before being returned to the owners.

The longer a product is
used, the smaller its environmental footprint becomes. That’s
why LOWA shoes are particularly
durable and robust.

All shoes in the MOUNTAINEERING and TREKKING categories
can be resoled. They are produced using the cemented method,
as is the case with both of the trekking boots CAMINO GTX
and MAURIA GTX Ws.

CAMINO GTX
MAURIA GTX Ws

AMOUNT RECEIVED

REPAIRS AND CLAIMS

RESOLING

PAIRS OF BOOTS

AUSTRIA
4,334

GERMANY
40,231

SWITZERLAND
8,674

EMPLOYEES

886

1,752

AUSTRIA

SWITZERLAND

16,079

4

IN THE SERVICE DEPARTMENT

GERMANY

SWITZERLAND

3AUSTRIA

18 GERMANY

HEEL
REPLACEMENT

NUMBER OF PAIRS IN
GERMAN SPEAKING
COUNTRIES

1,620

DEVELOPMENT IN GERMANY
THROUGHOUT THE YEAR
20,000
NUMBER OF RESOLING JOBS

15,000

10,000

2008

2009

2010

2011

2012

2013

2014

2015

2016

2017

2018

2019

PRODUCTION LOCATIONS
GE R M AN Y

THIS IS
WHAT “MADE
IN EUROPE”
LOOKS LIKE
AT LOWA

Company name: LOWA

Sportschuhe GmbH

Location: Jetzendorf

LOWA produces its footwear at three main production locations. These
are located in Germany, Italy and Slovakia. The production facilities in
Germany and Slovakia are wholly owned subsidiaries.
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A large portion of shoe uppers are manufactured in Croatia and BosniaHerzegovina. These are then delivered to the production facilities in
Germany, Italy and Slovakia, where they are connected to the soles.
The LOWA climbing shoes are made in the Czech Republic.
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WHY WE PRODUCE IN
EUROPE...
SAFEGUARDING TECHNOLOGICAL KNOW-HOW
Developing and producing high-quality outdoor footwear is a
complex process that requires a high degree of handicraft. By
making its footwear in Europe, LOWA can maintain a close relationship
between its production operation and its research and development
department. One benefit of this decision is the company’s ability to produce a
completely new prototype within one day at its base in Jetzendorf.

LOWER TRANSPORT
COSTS AND EMISSIONS
More than 50 percent of the LOWA
export countries are located in
Europe. The proximity of production
facilities to primary markets ensures short
transport distances. This, in turn, reduces
emissions and eliminates high transport costs.

European production is not only
particularly important to us as a
company – many customers also
appreciate the local production. The growing
awareness for the importance of sustainable
products has also led to increased expectations
among customers, who not only wish to know
where the products are manufactured, but
also how and with what materials.

LOWA pursues a sustainable
production strategy and
consciously applies a philosophy of
“Made in Europe”. The local production
has numerous ecological and economic
advantages for the company with
long tradition.

INFLUENCING THE VALUE CHAIN
By producing in Europe, LOWA can influence the entire value chain.
Since July 2019, nearly 95 percent of production capacities have been
covered by wholly owned LOWA subsidiaries. This enables LOWA to
shape the selection of the materials, production
methods and employment conditions.

“I trust in the fact that a
tradition-rich company like
LOWA relies on sustainable
production.”

“I want to know exactly where my
shoes are produced.”

“It is important to me that my shoes
are produced by people who work
under fair conditions.”

“I want the materials of
my shoes to be of the highest
quality.”

CODE
OF
CONDUCT

HOW WE PRODUCE IN
EUROPE...
LOWA requires its suppliers and producers to sign a predefined Code of Conduct
(CoC), which is based on international guidelines such as the principles of the
U.N. Global Compact and the conventions of the ILO. The company ensures
the CoC is upheld by conducting regular internal reviews (audits). The
CoC governs working hours and wages, including extra pay for
overtime, holidays and/or Christmas, as well as allowances for or
assumption of all food and transport costs. Questions regarding such
issues as dismissal protection, paid sick leave, maternity leave, non-discrimination, the right to join a union and a ban on child labour are regulated
by law and covered by the CoC.

COMMITTED TO THE ENVIRONMENT
AND NATURE
As a mountaineering brand,
LOWA lives with and benefits
from nature. This is why the company
uses its resources so carefully and
is actively committed to nature
conservation.

REFORESTATION
Protecting the environment and conserving resources are one thing.
Active support of nature-protecting projects is another. Since 2001, LOWA
employees have been part of a reforestation project run by the Bavarian
State Forest Enterprise and therefore regularly plant saplings in the mountain
forests and slopes of Bavaria. This is designed to maintain a healthy mixed
forest, one of our most valuable ecosystems. The costs of the seedlings, travel,
accommodations and meals are covered by LOWA.
This reforestation work is part of the 2 Million Tree Project of the European Outdoor
Conservation Association – a non-profit organisation made up of companies in the
European outdoor industry whose membership dues flow entirely into natureprotection projects around the world. This work is designed to underscore the
outdoor industry’s awareness of its responsibility to preserve nature.

ENVIRONME
LOWA
EMPLOYEES PLANT
MORE THAN 500
TREES A YEAR.

PHOTOVOLTAIC SYSTEMS
The requirement and conservation of energy are major
issues in this day and age. Increasing energy efficiency and
boosting the use of renewable energy are explicit goals at LOWA.
Since 2015, a large section of company car
parks are covered by a photovoltaic system and
since 2018, this also applies to the roofs of
Halls 1 and 2 – buildings that include warehouse
and production facilities. Thus, we can cover
around 25 percent of our annual power needs
with solar-power that has been produced
on-site. We use 100 percent green,
hydroelectric power to satisfy the
remaining demand.

25% OF
POWER NEEDS
MET BY SOLAR
ENERGY

COMPANY BUSES
LOWA provides company buses at all of its locations or finances bus lines that bring
employees to work and back home. In Jetzendorf, seven small buses replace more than
50 individual vehicles by transporting employees to and from work, thus representing an
important daily contribution to climate protection. In addition, the Jetzendorf and Priel
locations have installed charging
stations that can be used by
FEWER
visitors during the day.

ENTAL AND
50
CARS ON
THE ROAD

SUSTAINABLE AND FUN WAYS TO
LEARN ABOUT NATURE
Respecting nature
and your own environment are also aspects that
have to be learned. That is why
LOWA has been committed to
nature education that is
suitable for children.

ADVENTURE BOOKLET

To convey a sense of fun and enjoyment of nature to
parents and children, LOWA publishes the “Adventure
Handbook” with the children’s mascots LO & WA.
This biannual magazine is listed in the German
National Library and has enjoyed great popularity
amongst younger readers. Each issue includes a great story for
children and adults alike, lots of reading material and tips and tricks related to
arts, crafts and cooking. Children playfully get to know animals, plants and the
environment itself. The peregrine falcon LOWINGO joins the siblings LO & WA on their adventures.
The three friends got to know one another in the first issue of the Adventure Handbook. LOWINGO had
gotten caught in a plastic bag and could not get free. LO & WA saved the trapped bird of prey and were
awarded with a flute as an expression of thanks. The flute enables the siblings to become as small as a
mouse. After shrinking themselves, they hop onto LOWINGO’s back and fly off to their next
adventure – journeys that have already taken them to many areas and countries throughout the
world. An audio version of this is also available now.

ENVIRONME

LOWINGO
LOWA supports the wildlife conservation projects of the WWF, the
World Wide Fund for Nature, through sales of its fluffy LOWINGO
peregrine falcon. Nature preservation, the conservation of habitats and the protection
of animal and plant species are core focal points of the nature-preservation organisation,
which is among the largest in the world. The WWF has been active for more than 50 years in now
more than 100 countries. The nature preservation group is currently conducting 1,300 projects
designed to protect biological diversity. The WWF strives to stop the global destruction of nature
and the environment and to create a future in which people and nature can live in harmony.

THE MASCOT OF THE LOWA
CHILDREN’S COLLECTION IS
THE PEREGRINE FALCON
LOWINGO. TODAY, THIS SPECIAL
FALCON SPECIES CAN ONCE AGAIN
BE FOUND IN NUMEROUS COUNTRIES,
THANKS TO STRICT PROTECTION MEASURES.
THE PEREGRINE FALCON CAN REACH A TOP
SPEED OF UP TO 320 KM/H AND IS THEREFORE
THE FASTEST ANIMAL ON THE PLANET.
PAUL KLIMA, WHO WORKS WITH BIRDS
OF PREY EVERY DAY AS A MEMBER
OF THE LOWA ACTIVE TEAM,
CAN ALSO ATTEST TO THIS.

ENTAL AND

SOCIAL
COMMITMENT
Besides regional institutions
and projects such as the
TSV Jetzendorf football club, the
Waldkletterpark Jetzendorf climbing
park, or local refugee aid, LOWA also
supports social and cultural projects
at the national and international
levels.

LOWA has always supported social projects. One
important project that is near and dear to
our hearts is the “Namuna Jansewa
Lower Secondary School”, the
implementation of which was made
possible thanks to by contacts provided by
the LOWA PRO Team athletes Ralf Dujmovits
and Gerlinde Kaltenbrunner. The building of a school
represents the most sustainable form of on-site support.
After all, education is the best way to counter poverty and a lack
of prospects. The old school was built on a hillside and was
in danger of sliding. Construction began in the summer
of 2014, and the school with 12 rooms and two floors
was already able to open on 6th November 2015,
thus providing just under 200 children with a
school that they can now be taught in.

SOCIAL

L

SHOE DONATIONS
In 2019 the majority of LOWA’s shoe donations
went to the international organisation
humedica in addition to long-standing
partner associations like Kenial e.V.,
Education for all e.V. or Nepal-MedicalCareflight e.V. Together with the international
aid organisation, LOWA supported projects in
Albania, Moldova, Romania, Nepal and other countries in need. This particularly
includes regular distribution campaigns in children’s homes. In 2019, LOWA
donated over 1,500 new pairs of shoes to aid
organisations.

“A NEW PAIR OF SHOES
MEANS A GREAT DEAL TO
CHILDREN IN PARTICULAR. BESIDES THE PRACTICAL USE ASPECT,
THEY ALSO CONVEY A MESSAGE OF
APPRECIATION AND RECOGNITION. THIS IS OF
FUNDAMENTAL IMPORTANCE FOR CHILDREN IN
NEED WHO ARE TRYING TO ESCAPE THE CYCLE
OF POVERTY. WE ARE THANKFUL FOR THE
COOPERATION WITH LOWA”,
says Heinke Rauscher,
managing director of humedica.

TRADITIONAL
FAIR
SUSTAINABLE
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